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Z A R F  N E W S

Every three years, the Zimbabwe Advertising Research 
Foundation tenders publically for a research house to 
undertake the  Zimbabwe All Media and Products Survey.

This is arguably the largest piece of research ever undertaken 
in Zimbabwe and we do it twice a year so that we can study 
changes and trends in what people buy, listen to, watch and 
read.  It is a massive undertaking, involving 2,000 face to face 
interviews either in urban areas, for the first dip, or nationally, 
for the second one, with heads of households.

Last year the ZARF board decided to extend the contract of 
Topline Research Solutions, because they felt that the market 
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research company was going a good job and was being particularly 
supportive of ZARF in these difficult economic times.

We know that undertaking such a massive piece of research 
requires a huge amount of computer capacity and involves 
training new teams, both costly undertakings. So we are delighted 
that TRS has agreed to continue to partner us in producing 
ZAMPS for you.

From left to right:
Rudo Nyamoto (Project Manager); Brian Mahuni (Project Manager); Daphne Chitiyo (Admin); Blessmore 
(Media Monitoring Specialist); Ivy Muengi (Compliance Manager); Guide Manhando (Project Manager); Leroy 
Gonyora (Media Monitoring Specialist); Patson Gasura (Managing Director); Arthur Muzanenhamo (Field 
Consultant); Nancy Storey (Field Consultant); Moira Chifungo (Media Monitoring Specialist); Vimbai Kadzura 
(Project Manager).

Pictured here are TRS’s top team:



Last year ZARF honoured its major stakeholders with framed certificates acknowledging the important role they play in the 
foundation’s success. Zimpapers was unable to attend the presentation, so Shepherd Kusada, chairman of ZARF’s technical 
committee, handed over the trophy at the start of the ZAMPS 2016 presentation, helped by Colin Moxham, executive chairman.

Partners in Success

Meeting the Media

This month the top team from the Zimbabwe Advertising 
Research Foundation spent an interesting morning with 
their opposite numbers from YA FM. They wondered 

why other radio stations had a higher profile than their station, 

 

 

From Zimpapers was 
Comfort Mbofana (General 

Manager - Star FM)  

whereas their research shows otherwise. This is a common 
comment from media houses and it seems worthwhile exploring 
the facts.



 

YA FM only has 6% of national listenership—but 
it doesn’t broadcast nationally. Its market is miners 
and that means that when you delve into the ZAMPS’ 
quarter 4, 2016 tables, you find that it does indeed 
have the highest number of listeners along the Great 
Dyke and Masvingo. It is outclassed in Mutare, 
where another newcomer, Diamond, is particularly 
aggressive. Judged on a national scale, it has fewer 
listeners than Radio Zimbabwe, which has far greater 
reach, as do the other national broadcasters.

YA FM made the point that the recent, national 
ZAMPS’ survey did not go to its home town of 
Zvishavane: a comment that our research house, 
Topline Research Solutions, acknowledges as being 
fair. This last dip it went to all provincial capitals and 
Zvishavane is not one of these. It also went to outlying 
districts such as Tsholotsho in northern Matabeleland.

“We select people to be interviewed on a Kish grid, 
in line with the best international practice,” said 
Patson Gasura, managing partner with TRS. “The size 

 

of the survey dictates how many outlying places our 
interviewers visit.” And as we all know, the size of the 
survey is directly dependent on the number of people 
paying over the 1.5% levy to ZARF.

At the end of a cordial meeting ably chaired by 
Shepherd Kusada, ZARF’s technical committee 
chairman, YA FM understood the value of independent 
research like ZAMPS—while ZARF agreed to try and 
widen the research base to cover areas like Muzarabani 
in Mashonaland Central, which has a particularly 
dense rural population.

“We are always delighted when our stakeholders are 
interested enough to come and talk to us about our 
research,” said Colin Moxham, executive chairman. 
“It is rewarding to find out how highly it is valued: YA 
FM said virtually all marketers decide their adspend 
based on ZAMPS and each time an advertising agency 
or media house comes to see us, we learn how to 
produce research that is even more in line with what 
both disciplines want.”

OTHER INTERESTING FACTS ABOUT LOCAL RADIO

Interesting to see that, when it comes to city people 
tuning into the radio, Star FM comes out a strong 
winner, rather as its sister production, The Herald, 
does when it comes to overall numbers reading a daily 
paper.



WHAT TIME DID YOU LISTEN TO THE RADIO YESTERDAY?

AS IF YOU DIDN’T KNOW….

 

There was not much change in our recent 
research in the times people listen to the radio. 
Early morning, lunch time and, in particular, 

for the main news at 8 o’clock in the evening, remain 
the strongest time slots. This might change for some 

YA FM was licensed in March 2015 as an 
interactive radio station based in Zvishavane 
and catering for the needs of all Zimbabwe’s 

mining communities, many of whom are based in 
Matabeleland South.

It broadcasts on 91.8 fm but is available online and 
via its website www.yafm.co.zw, Facebook, Twitter 
and Instagram.

It has a particularly fine editorial policy:
YA FM news will at all times strive to do the
following:
– It should seek the truth and report it
– It should minimize harm

stations though: driving into Harare in the rush hour 
this week I listened to nothing but commercials for 
half an hour from one, new station.

– It should be accurate
– It should be fair
– It should be gender sensitive
– It should be accountable
– it should be objective
– It should be professional
News will be prioritized in the following order:
local, national, African and international.
We have not analysed who chooses which radio 

station for its news broadcasts—does anyone want 
ZAMPS to do this?—but we can tell you how many 
people are drawn to the different sections in the daily 
press:



 

The entire history of ZARF, captured in a 
photograph.  Maurice Matthewman, right, was 
one of the first people in Zimbabwe to see the 

need for independent media and product research 
and the original team met, originally in Michael 
Hogg’s boardroom and then at MB (Matthewman 
Banks) Advertising’s. It was Maurice who, fed up with 
the shilly shallying as no stakeholder wanted to fund 
the research, gave Colin $10,000 20 years ago and told 
him to go ahead and do it.

Colin Moxhan, centre, was the founding executive 
chairman of ZARF, a position he holds today. He too 
was an early champion of ZAMPS when he was the 
marketing manager for Capri.

Audrey Balfour was the project manager on the first 
Zimbabwe All Media and Products Survey. Probe 
Market Research won the first tender for the research 
and Audrey was the project manager. She was key to 
developing the questionnaire we still use and, prior 
to her retirement to Australia, ran our successful 
ZAMPS’ training courses.

32 YEARS OF HISTORY
Colin is showing them the very first ZAMPS: over 

1 million facts about advertising and marketing in 
Zimbabwe in a document the size of a telephone 
directory. This has now been condensed down to a 
CD—but there are even more data on the disk than 
the document. 

Both are funded, then and now, by a levy on all 
advertising in Zimbabwe, a method agreed by AdMA, 
the major media houses, MAZ and ZAAPA.



137 Northway, Hatfield
Harare, Zimbabwe
Africa

 Tel:   Colin: +263 4 576 597
  Linda:  +263 4 576 627
 Email:   colin@zarf.co.zw
   linda@zarf.co.zwWeb: www.zarf.co.zw


