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The African Dream Houseboat

Made in Zimbabwe...

GREAT NEWS!

For the technical of mind, the ‘ship’ measures an impressive 33.4m (109') in length, with an eight metre beam (26') 
- wider than the entire road - boasting three spacious decks, of which the upper-most deck will be removed for the 
journey. Though her total weight once complete is 157 tons, she was stripped to around 100 tons for the three-week 

long road trip. 
Accompanied by a police escort, and a plethora of technical people (ZESA, and the like), the transport averaged 

around 10km/hour, stopping every few kilometres to allow road traffic to pass. 



What do Zimbabweans spend their spare time doing? Most of all, they are on their cellphones. This is followed 
by drinking, with relationships coming third, according to Zimbabwe Advertising Research Foundation’s 
Zimbabwe All Media and Products Survey 2017.

Overall there has been a slight slowdown in purchases. Being a quantitative survey that examines the numbers, 
rather than a qualitative one that researches the reasons for the decline, ZAMPS does not speculate on why this 
occurred.

Topline Research Solutions, ZARF’s market research partner for the last three years, used the last census as 
the basis for the 1,500 interviews it conducted in person nationally and found little difference in the numbers of 
families falling into the 17 living standard measures it uses to differentiate the various lifestyles of Zimbabweans. 
There has, however, been a slight increase in the people falling into LSM 17, the highest category, and the 
greatest growth here comes from Bulawayo.

AND WHAT WE DO - 
ZAMPS 2017

Nationally, people who describe themselves has self-employed has risen to a quarter of the population. 
Informal employment, which the interviewees described as working without a contract, rose this year and 
more of the population describe themselves as communal farmers. Three-quarters of people living in rural 
areas earn under $100 a month: nationally the figure is about half. People with no income whatsoever has 
almost doubled since last year.

HOW WE LIVE



For years economists have used Delta Corporation’s statistics on how much clear beer it sells versus opaque 
beer as a benchmark. Well, 7 per cent more of the urban population now drink wine, compared to those who 
drink clear beer. In rural areas, consumption of clear beer remained steady, while the consumption of opaque 
beer dropped a little. Few Zimbabweans smoke: the percentage who smoke regularly is in single figures.

Why Use Us
Africa – centric: African (or emerging) communities are a key part of the future but need diversity management skills/
experience, of our kind , to sail through some of the ‘pain’ points and barriers.  We know what works to consistently 
deliver projects within desired quantity, time lines & budgets in Africa.
Past Research Audits (desk research):we believe it is not enough to start at the brief and end at recommendations.  We 
deliver streams of knowledge rather than stand alone pockets of unprofitable hard work.  We like to be complete and 
correct in what we do and make small money but sustainability.
Research Training: Knowledge not shared is as good as unknown.  Africa is going through skills revolution and Zimbabwe 
is going through self correction.  We thus formally play our part through training our people & Client teams on research 
process to ensure that all organisations that commission research to guide management decision, realize true value.
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Shepherd will  be attending the MAZ 9th Anuual Conference at The Kingdom 
Hotel in Victoria Falls from the 1st to the 4th November 2017.

Holds a Bsc .Econ. (Hons) Degree from the 
University of Zimbabwe, He also Hold the IMM 
Diploma (SA).  he joined Unilever as Marketing 
Trainee in 1981. Shepherd Kusada worked for 
Unilever  for over 20yrs in various positions 
first as Brand Manager for Personal Care, Group 
Market Research Manager , Group Public Relations 
and Marketing Services Manager, He was also 
Marketing Manager –Personal Care Products.At 
Unilever he attended various courses arranged by 
Unilever International in South Africa, Nigeria, 
Ghana, Malawi, India, The Netherlands, UAE and 
the UK.  In Uk also trained as a trainer of Effective 
Brand Communication as well as Media Buying.   
Mr Kusada Left Unilever after they closed their 
production plant in Zimbabwe and Joined FMCG 
which is a local company and working as Sales and 
Marketing Manager for seven years.  He managed to 
grow their brands by launching more than five new 

Shepherd Kusada

products and increasing company market volumes fivefold within a year. Shepherd Kusada is also a founding 
Board member and Chairman of Technical Committee of the Zimbabwe Advertising Research Foundation 
and was given the task to come up with a draft instrument for Zimbabwe All Media Product Survey (ZAMPS), 
Which was approved by the stakeholders through the ZARF Board and the first national survey was held in 
1998.

In 1999 he was nominated and elected in South Africa as Founding President of the Pan African Media 
Research Organization.(PAMRO) and held the position for four years and is Honorary Life Member of PAMRO.


