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‘ZIMBABWE IS OPEN FOR BUSINESS’
Good news to start the year: our consultants, Topline 
Research Solutions, are putting the final touches to 
the second ZAMPS’ dip for 2017. Like you, we eagerly 
await the results so that we can take advantage of the 
new investment guidelines.
One thing has become clear in recent months: the 
need for newcomers to the industries to understand 
the power of ZAMPS and what it can achieve for 
you. It is much, much more than an indication of 
who is reading which publication—or listening to or 
watching which channel.
Thinking of launching a new product, now that 
Zimbabwe is once again open for business? Will it 
find a domestic market easily? What does your target 
market like, aspire to—or hate? How can you develop 
a campaign that will appeal to them without doing 
your own market research? And how do you reach 
just that segment of 7 million people?
In this, the second half of our anniversary year, we are 
working with TRS and industry experts to develop a 
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two-tier training programme on ZARF and ZAMPS. 
This will be informative, affordable—and participants 
will receive a certificate or a diploma, depending on 
whether they attended the introductory or advanced 
course.
It will address that long-running media dispute over 
the difference between print run, or circulation, or 
how many people look at a newspaper, or readership. 
When the marketers and advertisers developed 
ZAMPS, they wanted to know how many people 
would see their advertisement: not how many copies 
of the newspaper were distributed.
Back in the last century, print media in Zimbabwe 
subscribed to the worldwide Audit Bureau of 
Circulation. This was run by a team of auditors, 
to ensure impartibility, and they literally counted 
the numbers of copies of a publication that went 
out each day, week or month—and then counted 
the number that were returned when the next issue 
was distributed. If our stakeholders would like us to 



initiate and monitor such a scheme for you, please let 
us know.
An occasional complaint is that The Herald and 
Sunday Mail pay ZARF to be top of the readership 
polls. ZARF is a totally transparent organisation, 
run by representatives from the Market Research 
Association, the Advertising Association of Marketer, 
the Zimbabwe Advertising Agency Practitioners 
Association and the Standards Bureau of Zimbabwe. 
All sides of the industry’s interests are represented to 
ensure fair play—and all are welcome to accompany 
TRS researchers on field trip to see how heads of 
households answer the questionnaire. Your technical 
committee, with representatives of all stakeholders, 
interrogates the results in a long, tough session with 
TRS before we release the data to you—because we 
want to know that it is accurate, comprehensive and 
independent.
ZARF selects its research house by open tender 
and you are all welcome to interrogate our choice. 
We select the one that offers the most professional 
approach at the best value—and we are proud that 
TRS are the current researchers. Their local and 
international reputation for independence, accuracy 
and quality are unquestioned and to accept bribes to 

“cook the results” would damage us both irreparably. 
And as truly independent guardians of your data, what 
benefit is there for us to do so, other than a monetary 
one we would struggle to account for in our audited 
accounts?
And we imagine Zimpapers has some fairly tough 
responses to people who accuse their management of 
corruption….
Another often asked question: is the sample size large 
enough to be relevant? In our last newsletter we ran 
an article to show what the developed world regards 
as a large sample and, with our 1,500 interviews in 
a population of 7.6 million, this is internationally 
recognised, not just as an adequate sample size, but 
a large one. If you would like a bigger one, please pay 
the ZARF levy over to us and we will oblige.
These and other comments that come up from time 
to time are welcome. It is part of managing your 
data to your benefit, providing you with the facts 
and statistics you want to run your business better. 
We are your foundation—come and talk to us about 
what information you need from this year’s research. 
And make sure that your representative on the ZARF 
board and technical committee are keeping you in the 
picture.

YOU ARE NO.1. When you go 
mining the DATA



JOIN US ON FEBRUARY THE 20TH 2018 
FOR THE FINAL PRESENTATION OF 2017 

ZAMPS SURVEY AT CRESTA LODGE

The USB and CD will be available, you can 
purchase before and you will ONLY get it after 

the presentation. 
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ZAMPS DATA IS OWNED BY THE ENTIRE INDUSTRY AND SUCH IS COMPLETELY 

UNBIASED IN ANYWAY.  THE ZAMPS CONTRACT AWARDED BY TENDER EVERY 

THREE YEARS. ZAMPS IS COPYRIGHT AND COMPLETELY HAS NO AFFILIATION 

TO ANY PARTICULAR MEMBERS.  IN 2018 ZAMPS/TRS WILL BE RELEASING 

SOME VERY EXCITING ADDITION TO THE DATA WE WILL KEEP YOU INFORMED 

EVERY STEP OF THE WAY


